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À  T u r i n ,  s u r  l a  p i s t e  d ’e s s a i  d e  1 , 5  k m  o ù  F i a t  t e s t a i t  a u t r e fo i s 
s e s  n o uve a u x  m o d è l e s ,  l a  P i s t a  50 0  d e  l a  P i n a c o t e c a  A g n e l l i 
d é r o u l e  u n  j a r d i n  s u s p e n du  e t  l e s  i n t e r ve n t i o n s  i n  s i t u 
d ’a r t i s t e s  i n t e r n a t i o n a u x  s u r  l e  to i t  du  L i n go t to .  
S y l v i e  F l e u r y,  M o n i c a  B o nv i c i n i ,  L i a m  G i l l i c k  o u  A l i c j a 
Kwa d e  s ’ y  s o n t  p r o du i t s .  E n  2 0 2 5 ,  l e  c i r c u i t  a c c u e i l l e ,  
e n t r e  a u t r e s ,  l e s  œ uv r e s  d e  Ro n g  B a o  o u  S i lv i a  Ro s i .

FABULEUSE « MACHINE À VOYAGER » SELON  
LE CORBUSIER, L’AUTOMOBILE FASCINE DÈS  
SON INVENTION AU 19e S IÈCLE. DEPUIS,  
LA VOITURE A INFILTRÉ LA SPHÈRE DOMESTIQUE :  
LES CONSTRUCTEURS ÉDITENT DES MEUBLES, 
PRÉSENTENT DES INSTALLATIONS À LA DESIGN WEEK 
DE MILAN. ELLE MOBILISE L’ARCHITECTURE POUR 
VÉHICULER SON IMAGE DE MARQUE, TANDIS QUE  
LES CRÉATIFS SE SAISISSENT DE SA BELLE MÉCANIQUE. 
TOUR DE PISTE D’UN ART DE VIVRE SUR  
LES CHAPEAUX DE ROUES.
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CARCAR

CENTRE DE LA GALAXIE DESIGN QUAND ARRIVE LE MOIS 

D’AVRIL, LA CAPITALE LOMBARDE A LIVRÉ SES PRONOSTICS 

SUR L’AVENIR DE L’INTÉRIEUR. ENTRE REVIVAL SEVENTIES 

ET EXPÉRIMENTATIONS FUTURISTES, TOUR D’HORIZON  

DES PROCHAINES TENDANCES, REPÉRÉES À LA DESIGN 

WEEK ET AU SALON DU MEUBLE.

D O S S I E R  C O R I N E  S T Ü B I

Au  r e z - d e - c h a u s s é e  d e  N i l u f a r  D e p o t ,  N i n a  Ya s h a r  c é l éb r a i t  l e s  10  a n s  
d e  s o n  d e u x i è m e  e s p a c e  à  M i l a n  ave c  u n e  i n s t a l l a t i o n  r é a l i s é e  
e n  c o l l ab o r a t i o n  ave c  Fo s b u r y  A r c h i t e c t u r e .  Un  h o m m a ge  a u  m é t a l ,  
m ê l a n t  p i è c e s  o r i g i n a l e s  d e s  a n n é e s  1970  e t  c r é a t i o n s  c o n t e m p o r a i n e s , 
do n t  u n  n o uve a u  l u s t r e  d ’ A u d r e y  L a r g e .  Fa u s s e  fo u r r u r e  r o s e ,  
L a n i fi c i o  B e c a g l i .  n i l u f a r.c o m
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EN SUISSE, LE TEXTILE 
TRESSE LE PORTRAIT  

D’UNE SCÈNE PROLIFIQUE. 
MODE, ARTISANAT, ART  

ET DESIGN, NOUS AVONS 
SUIVI LE FIL DES HISTOIRES 

DE CELLES ET CEUX QUI, 
PRÊTS À EN DÉCOUDRE  

AVEC LES LIMITES DE  
LEUR DISCIPLINE, TISSENT 
DES LIENS PASSIONNANTS.

D O S S I E R  

A L E X A N D R E  L A N Z  

E T  C O R I N E  S T Ü B I

L E  Z O O M
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POP-UP TRENDY, FAST-FOOD STYLÉ 
OU TABLES CHICS : EN SUISSE, 
LES NOUVEAUX RESTAURANTS 

METTENT LE DÉCOR À LA CARTE. 
FARANDOLE.
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H A B I T A T  E T  D E S I G N

L’AVENTURE  
POUR BOUSSOLE

N O UVEAUX 
N O MAD ES
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↑ Fa u t e u i l  e n  c h ê n e  B RU T U S 
d e  Kr i s t i a n  S o f u s  H a n s e n  

& To m m y  H y l d a h l ,  
101  C o p e n h a g e n .  10 1 c p h .c o m

↑ S a c  D - J OU R N E Y  i m a g i n é  
p a r  M a r i a  G ra z i a  C h i u r i ,  D i o r . 

To i l e  j a c qu a r d  D i o r  O b l i qu e 
b l e u .  d i o r.c o m

↓ Fa u t e u i l  o u t do o r  B E J A ,  H u n n .  
Te c k  e t  t r e s s a ge  e n  c o r d e .  

C h e z  J a r d i n - C o n fo r t ,  
j a rd i n- c o n f o r t .c h  e t  h u n n .c h

↑ S u s p e n s i o n  
e n  a c i e r  PY L  

d e  M a r i e  & A l e x a n d r e ,  
Pe t i t e  Fr i t u r e .  

p e t i t e f r i t u r e .c o m 

→ M i r o i r  
L E  P SYCH E  d e 

C h a r l o t t e  J u i l l a rd , 
T i ka m o o n . 

C o l l e c t i o n  c a p s u l e 
ave c  l ’O p é r a 

n a t i o n a l  d e  Pa r i s . 
t i k a m o o n .c o m

→ Mo n t r e 
I N G E N I E U R 

AU TOM AT IC   4 0 
ave c  c a d r a n  b l e u , 

I WC  S ch a f f h a u s e n . 
Réinter prétat ion de 
 l a  I N G E N I E U R  SL  

d e s s i n é e  p a r 
G é ra l d  G e n t a  d a n s 

l e s  a n n é e s  1970 . 
B o î t i e r  e n  a c i e r  
4 0  m m .  i w c .c o m

↑ L e  c o l l e c t i f  s u é do i s  S ta m u l i  ( s ta m u l i .c o m )  s i g n e  
u n  e nv i r o n n e m e n t  a u  m i n i m a l i s m e  h i g h - t e c h  p o u r  
l a  b o u t i qu e  d e  l a  m a r qu e  R a i n s  à  N e w  Yo r k .  ra i n s .c o m

↓ D é c o uve r t  a u x  R i s i n g  Ta l e n t s  Awa r d s 
2 0 2 5  d e  M a i s o n & O b j e t ,  l e  s t u d i o  c o r é e n 
n i c e w o r k s h o p  a s s e mb l e  du  m ob i l i e r  
à  p a r t i r  d e  v i e u x  c o f f r a ge s  e n  a l u m i n iu m 
p o u r  s a  s é r i e  N E W  FOR M .  
n i c e w o r k s h o p.n e t

↑ [ R E ] M A S T E R 0 2  AU TOM AT IQU E , 
Au d e m a r s  P i g u e t .  Mo n t r e  e n 
é d i t i o n  l i m i t é e  à  2 50  p i è c e s , 

i n s p i r é e  d ’ u n  m o d è l e  c r é é  e n  19 6 0. 
B o î t e  s a n d  go l d  1 8  c a r a t s ,  4 1  m m . 

a u d e m a r s p i g u e t .c o m

Ta p i s  T E L LU S  M AT E R  
d e  S a n d ra  B e n h a m o u , 
é d i t i o n  1 . 6 . 9 .  
e d i t i o n 169 .c o m
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I N S P I R I N G  A N D  I N F L U E N C I N GI N S P I R I N G  A N D  I N F L U E N C I N G

M / A  -  M A I S O N S  E T 
AMBIANCES was established over 
35 years ago to provide high-qual-
ity reporting on design, architec-
ture, interiors and construction. 
During this time the magazine 
has become a leading publication  
in the French-speaking regions 

of West Switzerland, with its unique format making it a firm favourite 
with readers. State-of-the-art graphics and typography ensure that the 
high-quality editorial content always attracts maximum attention. Thanks 
to its exacting quality standards M/A appeals to affluent, sophisticated 
readers who view architecture and interiors as expressions of their per-
sonal lifestyle and are receptive to new things.

Each issue features  
a rigorous editorial 
selection designed  

to awaken taste and 
stimulate curiosity.

2 3

WITH 10,900 ISSUES SOLD, M/A - MAISONS ET AMBIANCES IS 
THE MOST INFLUENTIAL SPECIALIST MAGAZINE IN FRENCH-SPEAKING SWITZERLAND.

D I STR I B UT I O ND I STR I B UT I O N

A  P R E M I U M A U D I E N C EA  P R E M I U M A U D I E N C E

 19 000  
copies

CIRCULATION

 5 000 copies 
NEWSSTAND DELIVERIES

2 000 copies
E-PAPER

800 copies
SPECIMEN AND ARCHIVE

 5 900 copies  
SUBSCRIBERS

500 copies 
TARGETED DIRECT MAILINGS TO 
PROMOTE ADVERTISING SPACE

4 800 copies 
PROFESSIONAL 

SUBSCRIPTIONS
↑

(Architectural offices, companies in 
the construction, furnishing and 
interior design sector, property 

developers, freelance professionals, 
trade fairs, furniture and furnishing 

shops, etc.)

Sold on newsstands in Switzerland 
and neighbouring France, by subscrip-
tion and distributed free of charge in 
showrooms, events and institutions that 
count, M/A offers maximum visibility to 
a committed and relevant audience. 

Our readership includes deci-
sion-makers in the sector - architects, 
town planners, interior designers, devel-
opers, estate agents, notaries, lawyers, 
doctors, brokers, opinion leaders - as well 
as current and future homeowners. They 
love our content and put their trust in the 
brands associated with it.

T E X T E  E T  P R O D U C T I O N  T E X T E  E T  P R O D U C T I O N  D O M I N I C  B R A D B U R Y D O M I N I C  B R A D B U R Y 

A D A P T A T I O N  A D A P T A T I O N  C H R I S T E L L E  M I C H E L C H R I S T E L L E  M I C H E L 

P H O T O S  P H O T O S  R I C H A R D  P O W E R S  /  L I V I N G  I N S I D ER I C H A R D  P O W E R S  /  L I V I N G  I N S I D E
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Te r m i n é  e n  19 67,  l e  A r t s  B u i l d i n g  f a i t  p a r t i e  d e  Te r m i n é  e n  19 67,  l e  A r t s  B u i l d i n g  f a i t  p a r t i e  d e  
l a  c o l l e c t i o n  d e  b â t i m e n t s  q u e  l a  c o l l e c t i o n  d e  b â t i m e n t s  q u e  N a k a s h i m aN a k a s h i m a    

a  c o n s t r u i t s  a u  c o u r s  d e  t r o i s  d é c e n n i e s  s u r  s o n a  c o n s t r u i t s  a u  c o u r s  d e  t r o i s  d é c e n n i e s  s u r  s o n 
do m a i n e  e n  Pe n n sylva n i e .  L a  f r e s q u e  mu r a l e  a  é t é do m a i n e  e n  Pe n n sylva n i e .  L a  f r e s q u e  mu r a l e  a  é t é 

r é a l i s é e  p a r  r é a l i s é e  p a r  B e n  S h a h nB e n  S h a h n ,  u n  p r o c h e  d e  l a  f a m i l l e .,  u n  p r o c h e  d e  l a  f a m i l l e .

AU CŒUR D’UN IMMENSE DOMAINE BOISÉ, 
GEORGE NAKASHIMA A BÂTI, PEU À PEU,  
SON ENTREPRISE FLORISSANTE ET FAMILIALE.

INTEREST30% 18% 18% 17% 17%

↑Living ↑Fashion ↑Beauty ↑Economy ↑Education

FAMILY 
INCOME

16% 18% 20% 46%

↑<6 000.- ↑<8 000.- ↑<10 000.- ↑>10 000.-

AGE22% 40% 38%

↑15-34 ↑35-54 ↑55-99

GENDER

↑ Women

65% 35%

↑ Men
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TH E M E S  /  D ATE STH E M E S  /  D ATE S

EDITION 1/27 2/27 3 /27 4 /27 5 /27

DATE 25 February 29 April 24 June 2 September 18 November

EDITORIAL DEADLINE 04 December 05 February 02 April 11 June 27 August

INSERTION DEADLINE 23 December 26 February 23 April 02 July 17 September

COPY DEADLINE 28 January 01 April 26 May 05 August 21 October

LIVING  
AND DESIGN

F U R N I T U R E 
T R E N D S  2 0 27

N ove l t i e s  i n d o o r
a n d  o u t d o o r

L I V I N G  R O O M
u p h o l s t e r e d 

f u r n i t u r e  a n d  s i d e 
t a b l e s ,  c a r p e t s

T E XT I L E S
F u r n i s h i n g  f ab r i c s 

a n d  c u r t a i n s

M I L A N 
F U R N I T U R E  FA I R 
N ove l t i e s  i n do o r

a n d  o u t do o r

B E D R O O M
–  B e d s  a n  l i n e n
–  C u p b o a r s  a n d 

s to r a ge  u n i t s

D I N I N G  R O O M S
–  Tab l e s  a n d 

c h a i r s
–   L a m p s

–  Tab l e  d e c o r a t i o n

F U R N I T U R E  O F 
T H E  Y E A R

FOCUS

BAT H R O O M
–  M a t e r i a l s

–  T u b s
–  S h owe r s
–  F i t t i n g s

–  S a n i t a r y  d e v i c e s

L I F E S T Y L E 
G A R D E N

–  F u r n i t u r e
–  S h a d i n g
–  L a m p s
–  Po o l s

–  E q u i p m e n t
–  T i l e s

K I TC H E N
–  K i t c h e n 

t e c h n o l o g y 
–  F i t t i n g s

BAT H  A N D 
W E L L N E S S
–  F u r n i t u r e 
p r o g r a m m e s

–  S t e a m  b a t h , 
s a u n a s

–  G y m ,  a c c e s s o r i e s

C U I S I N E
–  A ge n c e m e n t

–  Te n d a n c e s
–  C o u l e u r s  

e t  m a t é r i a u x

SPECIAL

F R O N T  D O O R S , 
S TA I R S ,  

T R A N S PA R E N T 
B U I L D I N G

O F F I C E
-  F u r n i t u r e  

a n d  l i g h t i n g
-  C o n t r a c t

-  Ho m e o ffi c e

S M A R T H O M E
–  Ho m e 

a u to m a t i o n
–  S e c u r i t y

–  H i g h - t e c h

WA L L  U N D  F LO O R 
C OV E R I N G S

E N E R GY 
SYS T E M S , 

F I R E P L AC E S ,
R E N E WA B L E 

E N E R G I E S

ZOOM A r c h i t e c t u r e
Lu x u r y  a n d  t h e 
d e s i g n  m a r ke t

T r ave l l i n g,  t r e n d 
h o t e l s

2 0 t h  c e n t u r y  i c o n s Mo u n t a i n s

Furthermore regularly:
Reports on high level individual architecture, reports on renovations, current system houses 

with cost/benefit comparisons, exemplary landscape gardening, other countries: 
How building is done elsewhere, designer portraits etc.

2/1 PAG E  OVER SPINE BLEED 
CHF 9 600.-
450 ×  297 mm*

1/1 PAG E 
CHF 6 100.-
199 ×  278 mm

E M PLACE M E NTS S PÉCIAUX 

Inside front cover	 → CHF 6 400.-
Inside back cover	 → CHF 6 200.-
Outside back cover	 → CHF 6 900.-
1/3 page high	 → CHF 3 100.-  
(page 3/5)

Special placings for large format adverts on request.
Special placements can’t be switched nor canceled.

I N S E RTS / SU PPLE M E NTS / STICKE R S 

2 pages	 → CHF 4 800.-
4 pages	 → CHF 5 200.-
8 pages	 → CHF 5 800.-
16 pages	 → CHF 7 200.-  

Prices include postage; for larger brochures on request.

Two-page glued insert 	 → CHF 95.- / thousand copies
Multiple page glued insert	 → CHF 190.- / thousand copies

Only in association with an advert 1/1 page

D I SCOU NTS AN D SU RCHARG E S 

REPEAT DISCOUNT 
dès 3 annonces = 10%, 4 = 15%, 5 = 20%  
(rabais sur le prix de base net, possibilité de varier sujet et format)
DISCOUNT FOR COMBINATIONS 
dès 2 titres 5%, 3 titres 10% 
(rabais sur le prix de base, combinaison libre des titres)
PLACING SURCHARGE	 10%
on binding requirements, if these can be kept  
(available from 1/3 page) 
Advisory commission 10%

TECH N ICAL DATA 

Printing processes	   
Rotary offset, CTP, PSOcoated_v3.icc
Print copy   
Format Acrobat PDF ou PDF/X-4, CMYK, 300 dpi. Advertise-
ments which run off the edge plus 3 mm. Data delivery: FTP or 
per e-mail to the advertisement administration. 
The production of print documents on the basis of originals, 
photos, retouch or prints is not included in the price.

1/4 PAG E CW. 
CHF 2 000.-
184 ×  66 mm

1/4 PAG E STAN DAR D 
CHF 2 000.-
90 ×  137 mm

1/3 PAG E CW. 
CHF 2 700.-
�184 ×  90 mm

BLEED

225 ×  95 mm*

1/3 PAG E H IG H 
CHF 2 700.-
60 ×  278 mm

BLEED

73 ×  297 mm*

1/1 PAG E  BLEED 
CHF 6 100.-
225 ×  297 mm*

1/2 PAG E CW. 
CHF 3 500.-
�184 ×  137 mm

BLEED

225 ×  146 mm*

1/2 PAG E H IG H 
CHF 3 500.-
�90 ×  278 mm

BLEED

103 ×  297 mm*

* Bleed bonus:  On both sides, 
above and below, both 3 mm

F O R M ATS  /  P R I C E SF O R M ATS  /  P R I C E S
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EXCLUSIVE VIS IB ILITY 
Your advert published in an 
attractive, well-designed medium.

ADVANTAGEOUS 
CONDITIONS 
Discounted rates or 
bundled offer with other 
titles from the publisher.

UNIQUE NATIONAL COVERAGE 
Combine M/A - Maisons et Ambiances 

(French-speaking Switzerland) and 
Raum und Wohnen (German-speaking 

Switzerland and Ticino) to broadcast your 
campaign throughout Switzerland.

Raum und Wohnen
8 edition / year 
Circulation : 29 000 copies 
Readers per issue : 80 000

A TARGETED 
THEMATIC ENVIRONMENT 

THAT SPEAKS TO 
PROFESSIONALS AND 

ENTHUSIASTS ALIKE

R E P É R A G E S

C O R T I J O  G E N E S I S ,  E S PA G N E
D É C O R AT I O N  VICTORIA-MARIA GEYER

Dans les terres andalouses, proche du village de Gaucín situé entre 
Marbella et Gibraltar, le boutique-hôtel Cortijo Genesis incarne une 
certaine idée du luxe discret. Intimiste, l’établissement de 600 m2 
peut accueillir jusqu’à douze personnes. Il dispose de cinq héber-
gements seulement, d’une piscine et d’un extérieur de 1  hectare 
aménagé avec un jardin et un potager en permaculture. À l’origine 
de son décor solaire, Victoria-Maria Geyer (victoria-maria.com) a 
insufflé un twist Palm Springs à ce qui était, il n’y a pas si long-
temps, une hacienda en ruine. Les extérieurs invitent à paresser : 
parasols roses ou à rayures bleu et blanc, chaises en fer forgé. Tandis 
qu’à l’intérieur, la couleur s’infiltre par touches. Aventurine, citrine, 
lapis lazuli, cornaline ou morganite – l’architecte belge a choisi la 
teinte d’une pierre semi-précieuse pour les tissus, objets ou meubles 
de chacune des chambres. Les parties communes sont ravissantes. 
Le motif bayadère du plafond peint à la main infuse sa gaité à la 
salle de lecture. Dans le salon, les canapés Wenceslas de Heimat, la 
maison d’édition de Victoria-Maria, et dans la cuisine, les carreaux 
jaune safran de la crédence amènent ce côté ludique et accueillant 
qui règne en maître au Cortijo Genesis. Contagieuse, la joie de vivre 
de la décoratrice se propage dans tous les espaces de l’hôtel. 

cortijo-genesis.com
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Rob i n e t t e r i e  d e  
l a  s é r i e  M A E S T R I 
d e s s i n é e  e n  19 5 3  
p a r  G i o  Po n t i  
e t  r é é d i t é e  
p a r  M a m o l i .  
m a m o l i .c o m

DE BLEU MARINE PROFOND  
À ROSE CUIVRÉ, QUELLE PALETTE DONNE  

LE TON EN 2025 ? LA SALLE DE BAINS JOUE 
SES GAMMES CHROMATIQUES  

ET IMPRÈGNE VASQUE, ROBINET ET 
DOUCHE D’AMBIANCES SINGULIÈRES.

C O R I N E  S T Ü B I

S P É C I A L

↑ S u s p e n s i o n  ROM I  
d e  Wa r r e n  &  L a e t i t i a . 

wa r r e n e t l a e t i t i a . f r

↓ Va s qu e  à  p o s e r  e n  a c i e r  é m a i l l é 
AQUA ,  Al a p e .  T r o i s  nu a n c e s ,  do n t 
«   D e e p  B l u e   » .  a l a p e .c o m

↓ Pa n i e r  e n  c u i r  t r e s s é  PA LÙ , 
R a b i t t i  19 6 9  b y  G i o b a g n a r a . 

g i o b a g n a ra .c o m

↓ S e r v i e t t e s  e n  c o to n  g a u f r é 
F J E L L A  WA F F E L  d ’ e d y & l i v , 
c h e z  P fi s t e r .  
p f i s t e r.c h
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↓ Re vê t e m e n t  e n  m a r b r e  Z E N  d e 
M a r c o  P i va ,  K r e o o .  k r e o o.c o m

→ A p p l i qu e  A J  
d ’ A r n e  J a c o bs e n ,  

L o u i s  Po u l s e n . 
l o u i s p o u l s e n .c o m

→ E n c e i n t e  B l u e to o t h  W E .  H E A R  PRO  
d e  L o e w e .  É d i t i o n  l i m i t é e  i m a g i n é e  

e n  c o l l a b o r a t i o n  ave c  Ky l i a n  M b a p p é . 
D i s p o n i b l e  e n  t r o i s  t e i n t e s ,  do n t 

«   d e n i m   » .  l o e w e . t v

← Fab r i qu é e  e n  a c i e r - t i t a n e 
é m a i l l é ,  l a  n o uve l l e  va s qu e  
M AVA  d e  S ch m i d l i n  e s t 
hyg i é n i qu e ,  f a c i l e  à 
e n t r e t e n i r  e t  t r è s  r é s i s t a n t e . 
E l l e  s e  d é c l i n e  e n  d e u x 
d i a m è t r e s  –  3 2  o u  4 2  c m  –  
a i n s i  qu e  d a n s  u n e  p a l e t t e  
d e  p l u s  d e  4 0  c o l o r i s  m a t s  
e t  b r i l l a n t s .  s c h m i d l i n .c h

← C a r r e a u x  
e n  g r è s  c é r a m e  B I T  
«  O c e a n  M a t  » ,  
C e r a m i c a  S a n t ’ Ag o s t i n o . 
c e ra m i c a s a n ta g o s t i n o. i t

↓ M i r o i r  e n  r o t i n 
MON DR I A N  d e  
M a t t i a  B o n e t t i , 

B o n a c i n a .  
b o n a c i n a 1 8 8 9 . i t

VAGUES MARINES  
ET R IVAGES 

SABLONNEUX

8 3

AM SEE
 IN LUGANO
 ⁄    
ZWISCHEN 
KUNST  
UND NATUR
 ⁄    
EXTRA 
BERÜHRUNGSPUNKTE 
TREND
IM DREIKLANG
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Das Schweizer Magazin für Architektur, Wohnen und Design
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BUTTONS WEB 

 FULLBUTTON 

CHF 700.- / month
800 ×  667 px* GIF or JPG

 TEXTE IMAGE BUTTON 

CHF 700.- / month
800 ×  400 px* GIF or JPG
Title 35 characters – Text 135 characters

 ADVERTORIAL 

CHF 400.- / month
Only possible in connection with  
the text image button or with the fullbutton 
Text between 2 500 and 3 000 characters  
and 2 to 3 images.

DISCOUNTS 

3 months 	  
→ 10% / 6 months = 20% / 12 months = 30% 

Consultancy commission	  
→ 10% 

SUBMISSION 

7 days before publication online 
by email to online@etzel-verlag.ch

* Placements in sections Home | Design | Archi-
tecture et intérieur | Actus | Cuisines et salle de 
bains | Objectif construire

Confirmed reservations for all advertising 
media cannot be rescheduled. The booked  
period will be invoiced.

WWW.MAI SON S-ET-AM B IANCE S.CH

 12 000  
NUMBER OF VIS ITS PER MONTH

59k
PAGES PER MONTH

13,2k 
FOLLOWERS

4,9k
FOLLOWERS

 FULLBUTTON 

RA QUISTIL INCLEGE RFESENTIUM SE NO RA QUISTIL INCLEGE RFESENTIUM SE NO 
et es At aperium ute, fatius, me nihiliq uoditea 

maximpro ut accit. Qua menatuit coniteritum is 

sentrus conscie nsultod cavende musseri

 BUTTON  
 TEXTE-IMAGE 
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OBJECT MANAGEMENT & PROMOTION	 Head of Sales & Marketing
	 Hansruedi Hofer 
	 hansruedi.hofer@etzel-verlag.ch 
	 Tel. +41 (0)41 785 50 85	

AD SCHEDULING	� Kyra Graf 
kyra.graf@etzel-verlag.ch 
Tel. +41 (0)41 785 50 64

EDITOR-IN-CHIEF	� Corine Stübi
	 corine.stubi@editions-etzel.ch
	 Tel. +41 (0)21 311 16 00

SALES & PRODUCTION	 Sarah Stähli 
	 sarah.staehli@etzel-verlag.ch 
	 Tel. +41 (0)41 785 50 61

PUBLISHING MANAGEMENT	� Thomas Stähli 
thomas.staehli@etzel-verlag.ch 
Tel. +41 (0)41 785 50 85

	 Nico Stähli (Dep.)
	 nico.staehli@etzel-verlag.ch 
	 Tel. +41 (0)41 785 50 85

ETZEL-VERLAG AG
Knonauerstrasse 56
CH-6330 Cham/ZG
Tel. +41 (0)41 785 50 85
www.etzel-verlag.ch
info@etzel-verlag.ch

READ AN ISSUE OF  
M/A – MAISONS 
ET AMBIANCES


